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 YOUR SOLUTION TO A SUCCESSFUL PERSONAL APPERANCE
EPIGRAPH
 “You Never Get A Second Chance

To Make A First Impression.”

      Will Rogers

“93% of your first impression is based solely on your nonverbal appearance and how you act. Only 7% of a first impression is verbal, that is, what you say. In other words, people believe what they see not what they hear.”  
Learning International, a Xerox Corporation, 1965.
PREFACE


     “When you upgrade your personal image, it will dramatically advance your career, improve the image of your corporation, business or professional practice, add prestige to your social standing, you become more confident and feel better about yourself during the process of learning the enjoyment of wearing all types of clothing.”

DEDICATION
    The birth of my daughter, Lisa Marie Thomas, is the single most important event in my life. Lisa appeared in the 2011 FOOTLOOSE with Julianne Hough, The Walking Dead, Vampire Diaries, Hope Dancer, etc. My daughter is the primary inspiration in my life and for practicing lase, writing books. Lisa is married to a NETFLIX executive. GOOGLE: Lisa Marie Thomas
     Lisa Marie Thomas, is a graduate of the Bak Middle School Of The Arts and The Dreyfoos High School Of The Arts majoring in Theater Arts with Magna Cum Laude honors in . Lisa is a graduate of Florida State University in four years with two Bachelor of Science (B.S.) degrees with honors in both FINANCE and a degree in MARKETING with a minor in COMMUNICATIONS. 
MEN
NAVY SUIT AND LEATHER SHOES
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GRAY SUIT AND BLACK LEATHER SHOES
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GRAY PINSTRIPE SUIT/ LEATHER BLACK OXFORD SHOES
[image: image3.jpg]



WOMEN’S GRAY SUIT
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WOMEN’S BLACK SUIT WITH A COLOR COORDINATED SILK SCARF AND BLACK LEATHER SHOES ANNE KLEIN WOMAN’S TATRA PUMPS BLACK LIFESTRIDE GIGI SLING PUMPS. 

 WOMEN’S BLACK DRESSES FOR THE OFFICE
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WOMEN’S BLACK WORK OFFICE DRESSE| Dillard's
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WOMEN’S BLACK WORK DRESS NORDSTROM
Amazon.com: Women's Wear to Work Dresses - Black / Women's Wear to Work Dresses / Women's Dresses: Clothing, Shoes & Jewelry
[image: image11.jpg]



WOMEN’S BLACK WORK AND OFFICE DRESS DILLARD’S
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BLACK CASUAL DRESSES FOR WOMAN’S BUSINESS DRESS WITH POCKETS - Etsy
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RITA MARLIN BALCK CASUAL DDRESSES FOR WOMEN BUSNIita Marlin Black Casual Dresses for Women Business Dress With Pockets - Etsy




Rita Marlin Black Casual Dresses for Women Business Dress with Pockets
Black Work Dresses | Nordstrom
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Nordstrom
Black Work Dresses | Nordstrom
Stylish Black Outfit Ideas for Your Holidays - Outfit Ideas HQ | Fashionable work outfits, Business fashion, Work outfits women
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Pinterest
Stylish Black Outfit Ideas for Your ...
Business Professional Attire for Women - White House Black Market
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White House Black Market
Business Professional Attire for Women ...
PRELUDE


     Although some men and women dress exceptionally well, they do not have the proper training with the knowledge and resources to address their best fit and personal look in their business, professional and casual attire. The publication of this book demonstrates the complete “POWER DRESSING” concept and the need to dramatically improve a person’s  personal appearance for both men and women including students that will give them the best possible personal appearance for all occasions. The goal is for every adult and student to have a more rewarding career, work experience and fulfilling personal life with the ability to compete on any level.
Chapter 1
     THE PICTURE AND FRAME CONCEPT

The SUIT is the FRAME and SHIRT and TIE are the PICTURE.

Chapter 2
        THE PRECISE COLOR CONCEPT


                                      Want are the best colors for your skin tone,                                                         

                             eye color, height, weight and consider your ethnicity?
  

Chapter 3

         THE “FIT” AND FASHION CONCEPT


     It is very important to get the most accurate personal measurements for your suits, sport coats, slacks and shirts. Your measurements are important to get the proper fit and look in your personal clothing. Also, it affects the long-term wear of your clothing. 

Note: Some people have measurements that are not the standard sizes and must be taken into consideration when buying a personal wardrobe. For Example, I have 34-inch arm lengths whereas most men shirts are 33-inch arm lengths. Some men have thick or short necks. Some men require a longer tie because of their height. 

     Collar height can give you a different look that you may find appealing. Also, there are tab collars and pin collars for another stylish look. The informal “Button Down” collar shirts are not recommended for either ties or suits. Some women are big busted or tall and slender which measurements must be taken into consideration. 

                                                    
 Chapter 4
THE COLOR COORDINATED ACCESSORY CONCEPT

A. PERSONAL WARDROBE ANALYSIS


Take an inventory of all your personal wardrobe attire.

All suits, shirts, silk ties, silk pocket scarfs, silk scarfs, jewelry including cuff      links, wallets, etc. Neck and wrist chains are not appropriate for the office, sales calls, the courtroom, etc.

B. WARDROBE ACQUISITION PLAN

                        
Develop a plan to acquire the personal items you need to complete your                                                              

                        wardrobe over time based on your income.
Chapter 5

THE MODULAR CONCEPT

   Learn to have several different looks with your personal items in addition to your ties such as cuff links and pocket scarfs that will give you a different look when you learn to mix and match these items with your suits, shirts, ties, sport coats and casual attire.

Chapter 6

WHAT IS YOUR BEST BASIC MINIMUM WARDROBE?

Two solid color Suits, Four 100% Cotton Shirts or Blouses,                                                           Six (6) Silk Ties/Scarfs and Black Leather Dress Shoes.
APPENDIX

POWER DRESSING 
FOR PROFESSIONAL MEN AND WOMEN
SEMINARS
Woodie H. Thomas, III, Ph.D., Esq.

Public Speaker/Author/Seminars/Consultant/Attorney
     www.woodiethomas.com


The fact is that to the people you meet and deal with every day, day in and day out, nights and weekends included…

“You Are What You Wear.”
SEMINAR TIME REQUIREMENTS
1.) 25-35 Minute Business Information Seminar or Keynote Speaker featuring the “Power Dressing” concepts. 

2.) 1-2 hr. Small Office “Power Dressing” Seminar with a questions and answer session.

3.) 3 to 3.5 hrs. In Depth “Power Dressing” Seminar working directly with the audience and the “Power Dressing” concepts.

4.) 6 hr. “Power Dressing” Seminar, demonstrations and applications “Power Dressing”    
            workshop.

5) 2 to 2.5 hrs. Individual Image Consultation working directly with the client and the “Power Dressing” concepts.
     We help you organize special events where we are the appropriate keynote speaker to headline the business session. The keynote speaker is integral to any gathering of professionals looking to advance career options with knowledge, information and application of the “Power Dressing” concepts.     

     
     The seminars and keynote speech make the audience keenly interested and inspire a call to action to upgrade their image, learn and unify an audience with a common purpose learning the “Power Dressing” concepts. He or she should also provide direction for the conference purposes and goals. This sets the tone for the event; which can launch a conference with clarity and move the conference forward without non-existent or muddled ideas.

    Here’s How We Judge Keynote Speakers:

     The “Power Dressing” concepts adds to the theme of any event because each man and women needs to upgrade their image and look the part of a top executive, business or professional. This includes sales representatives. The “Power Dressing’ concepts by their very nature with classic clothing are global in nature, inspiring, pragmatic, and memorable. “Power Dressing” will change the life every one personally and professionally. 

     Woodie Thomas will know the level to approach the audience by the nature of the business, executive or professional affiliation. The presentation is designed to establish a rapport, credibility, and attention to the message because of the high impact of personal appearance on their professional and personal life.
POWER DRESSING
FOR PROFESSIONAL MEN AND WOMEN

SEMINARS
(3 Hours)

 8:45 –9:00
Meet and Greet Time.

 9:00 – 9:05
Introductions: Woodie H. Thomas, III, Esq., Ph.D.

 9:05 – 9:15
The Importance of Appearance!

                        Do you want to be more attractive, more accepted socially 

                        project your personal image of success?

9:15 – 9:20
The “Power Dressing” Concept. 
Note: Front Cover Photo: One Pattern, Yellow Tie Color Coordinated with the Blue and White Stripes Pulls the Picture Together with the White Shirt and Navy Suit! 

9:20 – 9:25
The Problems Obtaining Appropriate Appearance. Fashion Designers, Fashion Magazine, Image Consultants, Sales Clerks, Do Women Dress Men For Failure? Appearance Syndromes.

 9:25 – 9:50
The Solutions To Successful Appearance The Seven Golden Rules.




1.) The Picture and Frame Concept.



2.) The Precise Color Concept.



3.) The “Fit” and Fashion Concept.



4.) The Color-Coordinated Accessory Concept.




The Modular Concept:

A. “Personal Wardrobe Analysis”

B. “Wardrobe Acquisition Plan”

 9:50 – 9:55 The Professional Approach to Appearance: The Image Consultant.

 9:55 – 10:10 Break.

10:10 – 10:15
“The Lifestyle Wardrobe” And “Personal Wardrobe Analysis”

10:15 – 10:20
The Suit As “The Picture Frame”.


10:25 – 10:30
Men: The Shirt and Tie as the Picture.



Women: The Blouse with the appropriate jewelry with or without A Silk Scarf As The Picture.

10:30 -10:35
Buying Tailor Made vs. Ready Made.

10:35 -10:45
Men: How to buy, and tie a silk tie perfectly every Time.

  

Women: How to Buy and Tie a silk scarf. 
GOOGLE the many ways to tie a silk scarf.

10:45 – 10:50
Special Occasion Daytime and Evening Business Attire.

10:50 – 10:55
Informal Evening Wear.

10:55 – 11:00
Casual Weekend Wear.

11:00 – 11:15
Break

11:15 – 11:20
Interview Attire: The Importance of the Suit.

11:20 – 11:25
Accessories Head to Toe: Hair, Glasses, Jewelry, How To Fold A Silk Pocket Scarf, Handkerchief, Silk Scarf, Top Coat, Raincoat, Umbrella, Belts, Hosiery, etc. 

11:25 – 11:30
Travel Wardrobes and Luggage. (Domestic and International).

11:30 – 11:35
Personal Hygiene Including Hair, Finger and Nail Care, Recreation, and                             

                        Weight Control.

11:35 – 11:40
Wardrobe Care and Cleaning.

11:40 – 11:45
“The Personal Lifestyle Wardrobe” and “Wardrobe Acquisition Plan”.

11:45 – 12:00
Open Forum. Questions on Any Topic!
12:00 Noon - GIFT CERTIFICATES ANNOUNCEMENTS!
NOTE: BACK COVER COPY: 
POWER DRESSING FOR BUSINESS AND PROFESSIONAL MEN AND WOMEN                            is a high impact book that will not only substantially improve your public image and social   standing as a top sales representative, business executive, entrepreneur, professor or professional, but if you learn to use the principles of the “POWER DRESSING” concepts, you will be recognized as a leader, a winner, the person in charge, the decision maker, a rainmaker, increase your sales, impress your clients, patients, students and close more deals, win over new clients, colleagues, judges, and juries, etc.

***FINAL LEVIT
P O W E R   D R E S S I N G
FOR BUSINESS AND PROFESSIONAL

MEN AND WOMEN
YOUR SOLUTION TO A MORE SUCCESSFUL PERSONAL APPERANCE
A Practical Guide and Handbook  
FRONT COVER AUTHOR HEADSHOT 
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THE YELLOW TIE IS THE ACCENT COLOR. THE SPRIPES ARE WHITE AND NAVY WHICH MATCH THE NAVY SUIT AND THE THIRD HEIGHT COLLAR WHITE SHIRT PULLING THE WHOLE ENSOMBLE TOGETHER

AND  COLOR CORORDINATE THE WHOLE OUTFIT TOGETHER
\

You never get a second chance

to make a first impression.”

· Will Rogers
.
POWER DRESSING
  FOR BUSINESS AND PROFESSIONAL

           MEN AND WOMEN
Woodie H. Thomas, III, Ph.D., Esq.

Public Speaker/Author/Seminars/Consultant/Attorney
     www.woodiethomas.com
Do you want to change your image that will dramatically advance your career, improve the image of your corporation, business or professional practice, add prestige your social standing, make you feel better about yourself giving you more self-confidence during the process of learning the enjoyment of wearing all types of clothing attire for any situation?
WOODIETHOMAS/COPYRIGHT2022

(IS THIS CORRECT?)

This book is dedicated 

to my phenomenal daughter actress, and voice over artist!

Google: Lisa Marie Thomas

See Also, www.LisaMarieThomas.com
for her intelligent choices, 

her gentle spirit, hard work, character, and personality,

to my family,

all my friends, 

anyone else who has ever touched my life

and inspired me with

their love, friendship, or a shared life experience.
ABOUT ME 
Woodie is a trial lawyer with a Juris Doctor (J.D.) degree from the Northern Illinois University, College of Law, and a Doctor of Philosophy (Ph.D.) in Education from The University of Iowa. “My goal is to make more meaningful changes for the whole family including making the educational process more responsive to the individual needs of students.” 

Woodie’s daughter, Lisa Marie Thomas, is a graduate of the Bak Middle School of the Arts and the Dreyfoos High School of the Arts in Theatre both with honors. Lisa is a graduate of Florida State University in four years with two Bachelor of Science (B.S.) degrees with honors in both Finance and Marketing with a minor in Communications. Lisa has appeared in Footloose with Juliane Hough, The Walking Dead, Vampire Diaries, Hope Dancer, etc. Google: Lisa Marie Thomas. 
“You will see all the elements of our secrets. The conclusion will be yours to draw. We can help you learn it, but not to accept it. The sight, the knowledge, and the acceptance must be yours.”





-Ayn Rand



                          Atlas Shrugged
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 Your Questions On Any Topic! 
P R E F A C E
     This book is intended to update your personal appearance and become a quick 

reference for business and professional men and women clothing for any occasion in any 

setting. The book contains the specific basic principles how to look very well dressed and 

the best you can possibly look for any occasion with the proper fit and color coordination 

in classic clothing styles.  

     These concepts are enduring. These principles will never go out of fashion. They are

scientific principles. For those who desire to learn more, especially about fabrics, 

ties, scarf tying, accessories color, clothes care and other topics of interest, the author 

makes several recommendations throughout the text to authors who have written in depth 

books on these topics.

Our books may be purchased through Amazon and Barnes, Noble and our Website:

www.woodiethomas.com
ACKNOWLEDGMENTS

The author great fully acknowledges Mortimer Levitt the founder of The Custom 

Shop in New York City.  Mr. Levitt espoused these principles in his custom 

clothing stores and book writings.  This text is written to expand and clarify what Mr. 

Levitt and others have written and spoken about in a concise manner for the students 

starting out, the entrepreneur, business, executive, sales representative and professional 

men and women who realize the necessity of looking the part they play or strive to play.   
P O W E R   D R E S S I N G
FOR

FOR BUSINESS AND PROFESSIONAL

MEN AND WOMEN

INTRODUCTION
“POWER DRESSING”
Chapter 1
Philosophy

The fact is that to the people you meet and deal with everyday, day in and day 

out, nights and weekends included…

“You Are What You Wear.”

     “Ninety three percent (93%) of your first impression is based solely on your nonverbal 

appearance and how you act.  Only 7% of a first impression is verbal, that is, what you 

say.  In other words, people believe what they see not what they hear.”  

(Learning International, a subsidiary of Xerox Corporation, 1965.) 

Purpose
     To change your image that will dramatically advance your career, improve the 

image of your corporation, business or professional practice, add prestige to your social 

standing, and make you feel better about yourself during the process of learning the 

enjoyment of wearing all types of clothing attire.  It not what you’ve got with looks, 

brains, and personality that counts, but what you do with what you’ve got that counts.
Chapter 2

Do you want to change your image which will dramatically advance your career, improve 
the image of your corporation, business or professional practice, add prestige your social stand
ing, make you feel better about yourself giving your more self-confidence during the process of 
learning the enjoyment of wearing all types of clothing attire for any situation?

                                                        “DRESS UP”
Three things happen when you dress up:



1.)
You immediately change your attitude about yourself every time you put on different clothes appropriate for the occasion. If you look good, you feel good.



2.)
Your clothing cues people about who you are and how you feel about yourself.



3.)
Most importantly, people will respond appropriately to you according to how you’re dressed.


Clothing covers 90% of our bodies.  We wear clothes that are important to our business, professional or social success 8 to 16 a day or longer.  We all must learn to understand what our clothes say about us.

Chapter 3
The Importance of Appearance
Do You Want to be More Attractive, More Socially Accepted,

Advance Your Career and Project an Image of Success?


“Dress . . . gives one the outward sign from which people in general can, 


and often do, judge upon the inward state of mind and feelings of a person;


for this they can see while the other they cannot see.  On that account, clothes


are of particular importance, particularly to persons of high rank.”







-Great Britain’s Queen Mother Mary







  from a letter to her son







  His Royal Highness, 




      Edward Prince of Wales


Whenever you step into a room, you are judged on your appearance.  Even though no one in that room knows you or has seen you before, they will all, consciously or unconsciously, make at least ten decisions about you based solely on your appearance.

In essence, your visual presentation communicates the following story about you!
The Importance of Appearance
· Your Level of Confidence.

· Your Level of Success.

· Your Economic Level.

· Your Educational Level.

· Your Cultural Heritage.

· Your Sensuality/Sexuality.

· Your Level of Sophistication.

· Your Moral Character, (Honesty, Integrity and 
       Sincerity).

· Your Believability.

· Your Credibility.



We are preconditioned by our culture to react to a person’s appearance, their manner, and their speech.  Therefore, the clothing we wear is an integral part of our environment.  Without any question whatsoever, the way we dress has a remarkable impact on the people who we meet professionally or socially and without any doubt, how they treat us.






“Only a fool would not judge by appearance.”









-Oscar Wilde


Everything you wear, or don’t wear, from head to toe, says something about who you are as a person.  No matter how competent, articulate, educated, experienced and personable you are, the reality is that clothes are an outward expression of your inner state of mind.


Those who understand are more likely to emerge as a leader, a winner, and a success.  If you don’t look the part, people will not respond to you accordingly.  Even if you are capable at what you do, if you don’t look the part, the odds are you won’t get the part easily or not at all because your peers, customers, clients or even friends won’t see you playing the part.


Obviously, if you are capable at what you do you will eventually make it, despite the fact that you’re not in the very well=dressed category.  However, by not learning to dress appropriately for the occasion, it has been compared to the equivalent of carrying a 100 lb. Bag of sand uphill.  In other words, you must work harder to convince your audience you are that capable person who aspires to a certain position or that person who has made it to a certain level of business, professional or social success.


When you look successful and well educated, you will receive preferential treatment in almost every social, business, or professional encounter.  The good news is, that with a little money and effort, any man or woman can easily create the look of success by using the “Power Dressing” concepts.




        “Intellect is to emotion as our clothes are to our bodies: . . .”








    -Alfred North Whitehead
Chapter 4
The “Power Dressing” Concept Defined.
“A well-dressed man (or woman) is no accident.”









         -Oscar Wilde


“Power Dressing” is a concept of visual communication, whereby a person enhances self-esteem and projects an image by their appearance in color coordinated, classic clothing styles, that the person has the present capacity to effectively negotiate any business, professional or social situation.
GOAL

The goal is a well planned, precisely color coordinated wardrobe that fits properly, for all occasions.


This low key, sophisticated, distinctive, class image for the office, special occasion business, sales, court room, formal social occasions, recreation, and casual events is called
“Understated Elegance”
Chapter 5
The Problems Obtaining Appropriate Appearance.
Fashion Designers, Fashion Magazines, Image Consultants,

Sales Clerks, Do Women Dress Men For Failure? And

Appearance Syndromes.

No matter what the substance is of the person, a person’s class rating is diminished without the appurtenances of class.  Career, income, and social status are determined by your competence, and the personal image you project in appearance, in manner, and in speech.  We have established, without any doubt whatsoever, the fact that the image projected by the clothes you wear, and the way you wear them, affects the way other people perceive and respond to you.  The need for information on this subject is great because it is an area almost completely lacking by both the buyer and seller.


Even if you have the intelligence, the motivation, and the personality to become a high achiever, realize the need, as either an executive or professional person, to project the image that reflects your competence.


Consider the fact that actors are dressed by highly paid professionals to project the image suited to the character that they play.  In exactly the same way, you must either dress for the role you now play or the role you hope to play in your career and in social occasions.  If you do not have the appearance of either a potential or successful executive or professional person, it may not occur to the other person you really are one or that you have what it takes to be one.





Fashion Designers.  


Fashion designers earn a living by inventing, reinventing or recycling old fashions 

as new to sell product on a constant basis.  





Fashion Magazines.





Image Consultants.





Sales Clerks.





Regional, Ethnic, and Socio-Economic Backgrounds.





65% of All Menswear Is Purchased by Women.





Syndromes:





a. “I hate to shop because it’s tedious and time consuming.”





b. “I couldn’t care less what I look like.”


The successful image cannot be obtained unless you make a concerted effort.  To improve your image, you must make the effort to realize that a fundamental change in perception about “clothing” is needed; understand the importance to upgrade your appearance, and, if needed, your communication skills.  If you want people to take you seriously, you must take appropriate dress seriously.  The fact is that the more serious you take your appearance, the more serious people will take you.  The image you project is what you will get mirrored back to you in the behavior of others.


Is creating the “Power Dressing” wardrobe expensive and complicated?  YES, if you don’t follow the “Power Dressing” guidelines set forth in this book, complete the “Personal Wardrobe Lifestyle Analysis” and develop a financially sound “Wardrobe Acquisition Plan”.


The basic rules used to color coordinate your wardrobe and get the fit you seek for the office, special occasion business, dress up social occasions, and casual weekends is an exciting common sense approach which doesn’t inhibit your sense of personal taste and style.  It is very important to know the five (5) basic “Power Dressing” rules thoroughly.  If you know them precisely as outlined, especially the first five principles, you will always look as good as you can possibly look, in any type of clothing, for any occasion.

C H A P T E R   

____________________
T h e  S o l u t I o n s  T o  A p p r o p r I a t e  A p p e a r a n c e:
The Five Power Dressing Rules
1.)
The Picture and Frame Principle.





    
a.)  The Suit as The Picture Frame.






b.)  Men: The Shirt and Tie as The Picture.





     
      Women: The Blouse with or without 






      a Silk Scarf as The Picture.



     2.)
    The Precise Color Principle.


  3.)
 The Distinctive Color Contrast Principle.




     4.)       The “Fit and Fashion” Principle.


      

     5.)       The Color-Coordinated Accessory Principle.

“It’s neither the designer label in your clothes, nor where you buy them, nor how much you pay for them, but how your clothes fit, how you color-coordinate them, and how you wear them that makes the difference in appearance between being dressed, well dressed, and very well dressed.”







- Woodie H. Thomas, III, Ph.D., Esq.

P O W E R   D R E S S I N G   R U L E

No. 1

The Frame (Suit) and Picture (Shirt & Tie or Scarf) Concept
Wear either plain solid colors or

plain solid colors and ONE Pattern.

Men:  Wear either plain solids or

plain solids and only ONE pattern

with the Suit, Shirt, and Tie ensemble.

Women:  Wear either all plain solids

or all plain solids and only ONE pattern

with the Skirted Suit and Blouse ensemble.

Keep in mind that career dressing has seriousness of purpose!


The executive and professional uniform is the for the men is the suit, shirt and tie.  

For the women it is the skirted suit, blouse and, the optional scarf.  Think of how you 

react to a priest, police officer, repairman, chef, business executive, attorney they all have 

a uniform from which you make certain assumptions day in and day out.

- - - 

ULTIMATE GOAL:   To create the timeless look of class:
“Understated Elegance”
Remember…

The essence of elegance is simplicity!

P O W E R   D R E S S I N G   R U L E

No. 2

The Precise Color Concept
Wear a Base Color and an Accent Color.

Men:   Wear a Base Color, which is always the Suit, 

with an Accent Color, which is always the Shirt and/or Tie.

Women:  Wear a Base Color, which is always the Skirted Suit, 

with an Accent Color, which is always The Blouse (and Scarf).

- - - 
COLOR CONCEPTS

Monochromatic

(More for social occasions or those in less conservative occupations.)

is

One Solid Color

(All Black, all White, all Red, all Green, etc.)


We speak of White here as a color, but keep in mind that White is not really a color.  White is the absence of color.  We usually think of White as an accent unless we have a color which supersedes the White as the accent.  Although, and this is an Alfred Hitchcock cameo moment, when light passes through a prism, it shows all of the colors of the rainbow.  Black, is all colors mixed together.  However, for our descriptive purposes, the Monochromatic look is “One Solid Color”.  

- - -

Bichromatic

Wear either two colors or two colors and ONE pattern.

A pattern is acceptable in either the shirt/blouse that matches the color in the 

skirt/slacks/shorts or visa versa with the pattern in the skirt/slacks/shorts and a solid color 

shirt/blouse.  

- - -

COLOR ANALYSIS





1.)
Eye Color.






2.)
Hair Color.






3.)
Skin Tone.

- - -

Four Seasons Wardrobes

Fall, Winter, Spring, Summer


If you live in a distinct four season climate divide your closet into the four distinct 

seasons. 

Tropical Climates

Warm Weather and Cold Weather Wardrobes

P O W E R   D R E S S I N G   R U L E

No. 3
The Distinctive Color Contrast Concept
Wear Dark to Light and Light to Dark.
Men: Wear a balance between either a dark base color Suit

with a lighter color Shirt (and Tie) or a light color Suit with

a darker color Shirt (and Tie).

Women:  Wear a balance between either a dark base color Skirted Suit

with a lighter color Blouse (And Scarf) or a light colored Skirted Suit

with  a darker color Blouse (and Scarf).

- - -

The Custom Shoppe Knot

- - -

The Art of “Scarf Tying”
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P O W E R   D R E S S I N G   R U L E

No. 4
The “FIT” and Fashion Concept
Buy Fit Not Fashion.







- - - 

“The fashion wears out more apparel than the man.”









-William Shakespeare







- - - 

Ready-made vs. Tailor-made

“Fit, Fabrics, and Design Detail”


Do you want to save time and money?  Don’t confuse price with value.  The 

best tasting and quality wines aren’t always from the most expensive vintners.  Classic 

clothing styles in the business and professional realm that fit properly and color 

coordinated are not expensive.  The designer label and the fabric determine the price.  In 

other words, determine clothing by the fabric you like and you can afford.  Quality is 

long remembered after price is forgotten.  If you like designer labels and you can 

afford designer label clothing and jewelry…go for it.  “Sport Shopping” is much more 

fun when you find quality clothing in the fabrics you desire at a bargain price.  


If ready-made fits you properly there is a wide verity of shirts, suits, slacks, 

blouses, and skirts in a wide variety of fabrics and price ranges to choose from.  

However, half of all men and women cannot get a proper fit with ready-made clothing because of their physical characteristics.  When men and women purchase a ready-made shirt to wear with a tie measure your neck with a tape measure.  Purchase a shirt with a collar size one half inch larger than what the tape measure shows.  The collar will fit much better if it isn’t skin tight.  For men and women there are square shoulders, round shoulders, slope shoulders, stoop shoulders and drop shoulders which is where one shoulder is lower than the other.  There are very small necks and very large necks that ready-made clothes do not accommodate.  


There are long necks and short necks.  There are five collar heights which should 

be properly fitted to the length of your neck. A store bought ready-made is usually a 

second height collar.  Many men and women need a longer or shorter sleeve length and 

often one arm a half inch or more longer than the other.  A properly fitted suit has the 

same issues. You have two choices, either alter the ready-made clothing or spend the 

extra money to build up a custom-made wardrobe.  Over time, the cost for custom-made 

clothing versus ready-made clothing is negligible.  Start with four (4) custom made shirts 

with at least two shirts cuff links and a custom-made suit.  Because the custom-made 

wardrobe fits better with classic clothing styles and better fabrics, they last much longer 

than ready-made.   The life of the garments is three to five times longer!  Whether ready-

made or custom, buy FIT, the best fabrics you can afford which are cotton and wool and 

try to get the design details you need.  If you have certain physical characteristics not 

available with ready-made even with alterations, then begin to build a wardrobe with 

custom clothes. Over time, not only will you look and feel much better in your clothes, 

but the initial cost of your investment in custom clothing is part of your return on 

investment to move up in the business, corporate, professional and social world.


The collar should be at least a quarter of an inch above the suit collar.  In the 

business and professional context, the collar height should be in proportion to the length 

of your neck so your neck is in proportion to the rest of your body in clothing.  If the 

collar height isn’t appropriate it will accentuate this without the proper collar height.

Men:
FIT The Shirt Collar


Women:  Buy FIT Not Fashion

To Four Definite Dimensions:

Unless The Fashion Fits.

1.
Collar Size (1/4”).


Choose From A Variety of Classic

2.
Collar Back Height (5).

Styles Tailored To Your Individual

3.
Collar Front Height.


Measurements With Skirted Suits,

4.
Collar Style (5).


Blouses, Sport Coats, Skirts, and 







Slacks.

P O W E R   D R E S S I N G   R U L E

No. 5

The Color-Coordinated Accessory Concept.
 Wear only color-coordinated accessories which

improve your overall image from head to toe.

Accessories provide a finished look from head to toe.   


If you wear gold wear all gold.  If you wear silver wear all silver.  Wear only one piece of designer jewelry.  It is the featured piece and should not compete with other jewelry.  Don’t mix colors unless the pieces have mixed colors that match. 







- - - 

“The timeless look of class for men and women.”

“Understated Elegance”
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P O W E R   D R E S S I N G   R U L E
No. 6
The Modular Concept
The PLAN To Put It All Together!

(Mix And Match Components)

A.   “Personal Lifestyle Wardrobe Analysis”





Wear a well-planned, color coordinated





wardrobe that fits with proper accessories





for all seasons and all occasions by 





closet organization.



1.)  Season




3.)  Color Coordination



2.)  Occasion




4.)  Modular Ensembles







- - - 

“THE NEED ANALYSIS”


1.) Daytime Business




4.) Formal Evening Attire


2.) Special Occasion Business


5.) Casual Weekend Wear


3.) Casual Evening Wear



6.) Recreation Wear







- - - 
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P O W E R   D R E S S I N G   R U L E

No. 7
The PLAN To Put It All Together!

(Mix and Match Components)





B.
“Wardrobe Acquisition Plan”





Acquire a wardrobe with accessories





according to a systematic purchase plan





setting forth items to purchase in order 





of priority and according to multiple use.

- - -

“Costly thy habit as thy purse can buy,

But not express’d in fancy: Rich, not gaudy,

For the apparel oft proclaims the man.”









-William Shakespeare









  HAMLET, Act I, Scene III







- - -



a.
Starter Wardrobe


c.
Complete Wardrobe



b.
Basic Wardrobe


d.
Extensive Wardrobe
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F I V E   P O W E R   D R E S S I N G   R U L E S
S U M M A R Y

Once you understand the basic principles, they become automatic whenever you 

dress for any occasion.  In the end, you will see that they are common sense and the 

endless positive reaction from others is a constant source of personal satisfaction that 

you confidence you look the best you can possible look for any event. 



1.)
Plain Solid Colors or Plain Solid Colors and ONE Pattern.



2.)
Base Color/Accent Color.



3.)
Dark/Light And Light/Dark.



4.)
Buy Fit Not Fashion Unless The Fashion Fits.



5.)
Color Coordinated Accessories.




Part I.  “Personal Lifestyle Wardrobe Analysis”




Part II.  “Wardrobe Acquisition Plan”
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C H A P T E R   5

___________________
The Professional Approach To Appearance:

Advice From A Profession Image Consultant 


Fashion as a matter of style is an art form.  However, fashion is also a science where we measure the conscious and unconscious attitudes toward the way we dress and how our clothes affect our daily lives in business, professional, and social situations.


As an expert in clothing through education, knowledge, experience, and skill, the image consultant is a professional in the art and science of successful dressing and appearance.  As a former professional image consultant, I made a decision and a commitment to improve my image.  As a specialist, the image consultant wants to protect your appearance because they want to cultivate a long term relationship with you as a client.  The image consultant is an expert who serves you the same way as your accountant, doctor, lawyer, dentist, or stockbroker.


What does an “Image Consultant” do?  As with any professional appointments are made for “Client Consultations” on either a short term or long term basis with individuals, or seminars are offered for small businesses, corporations, and professional groups.
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The image consultant conducts an “Appearance Consultation” which leads to the “Personal Wardrobe Lifestyle Analysis” or, in other words, a study of your appearance, and current wardrobe.  If you follow the principles in this book, a complete study is made of your physical characteristics, color analysis, measurements, career and social goals.


After this personal consultation, recommendations are made for the “Wardrobe Acquisition Plan”, to determine what additional clothing is needed to fulfill your particular goals.


This book can help you look more successful, honest, sincere, fatherly, professional, sensual, enable you to sell more products or services, acquire more business or clients or even overcome some physical characteristics to name a few.  The techniques used have been researched and successfully applied to national political figures of both parties, V.I.P. executives of leading corporations, diplomats, foreign executives seeking to do business in the United States, television personalities, sales representatives, stockbrokers, lawyers, bankers, professional associations, and private individuals from all walks of life.  The bottom line is that the advice in this book creates an image that draws people to you and makes you more effective in dealing with others in any context.
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Many men and some women make it a point of pride not to be overly concerned with appearance . . . , and, frankly, it shows.  They miss out on the pleasures that come from planning and cultivating a wardrobe which expresses their individual taste and style.  This book will teach you how to have fun with your clothes and enjoy wearing them.  If you have paid little attention to your wardrobe attire up to now or you haven’t particularly enjoyed clothing you may feel a little self-conscious at first when adopting a new sense of personal style with these “Power Dressing” concepts.  However, that feeling is fleeting.  You will soon discovery yourself enjoying the positive responses from everyone around you.  You will find a new sense of self-confidence and genuine pleasure in the kinds of clothing you wear.  Keep in mind that self-esteem and clothes go hand in hand.


Everyone always wants to know the “Return On Investment” and whether it’s worth the time, money, and effort to create the executive and professional look of understated elegance using the “Power Dressing” concepts.  The fact is that we can measure the return on investment through the positive changes which will occur in at least eight different ways as follows:
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The Professional Approach To Appearance:

Professional Image Consultant Advice

What Is Your Return On Investment (ROI)



1.)
Improved self-confidence and self-esteem.



2.)
Improved social acceptance.



3.)
Improved personal image to colleagues and peers.



4.)
Improved image of the business or professional practice.



5.)
Improved prestige helps in negotiation skills in your business 



or professional life and social situations with an image of 




success.



6.)
Improved sales, attract new clients, retain old clients




or secure a promotion.



7.)
Improved income.



8.)
Improved chances for career advancement and social standing




for personal fulfillment.


As you can see, the return on investment in all aspects of your life, make the time, the money, and the effort a relatively small price to pay for a successful appearance.  How much do you spend on clothing each year: $2,000, 3,000, or more?  Try adding up the total cost of the suits, shirts, blouses, sport coats, slacks, shoes, ties, and jewelry you have purchased.  How many things didn’t quite make its way into your regular wardrobe rotation and just sits in your closet?


You may have a lovely home, drive a nice car, have a good education, or enjoy a very nice income, but, unfortunately, you are what you wear.  Most people will never see your home, your car, or your diploma.  Your appearance is probably how you will be judged by over 90% of the people you meet.

C H A P T E R   9

____________________
Men: How to Buy, Wear and Tie a Tie Perfectly Every Time.

Women: How to Buy, and Tie a Silk Scarf.
T I E    E T I Q U E T T E


Five different methods of color coordination for the tie.  The suit is the base color with the shirt and/or tie providing the accent color.  Keep in mind the concepts of light/dark and dark/light.
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 The Author Is Available For Personal Consultations, Seminars, And Workshops:



1.
Personal Consultations.




2.
Seminars.




3.
Applications Workshops.

- - -

The Author is available for home, office, convention, business, and professional meeting sites.

- - -

FIT, Fabric, and Design Details

Never Underestimate The Power of Image!

Remember!

“You never get a second chance

to make a first impression.”









-Will Rogers

Chapter 6:
“Personal Lifestyle Wardrobe Analysis and Personal Wardrobe Analysis”.

Chapter 7:
The Suit as The Picture Frame.

Chapter 8:
Men: The Shirt and Tie as The Picture.



Women: The Blouse with or without 






                                                                    

                         a Silk Scarf as The Picture.

Chapter 9:
How To Buy Tailor-made vs. Ready-made.

Chapter 10:
Men: How To Buy, And Tie A Tie Perfectly Every Time.



Women: How To Buy, And Tie A Silk Scarf.

Chapter 11:
Special occasion daytime and evening business attire.

Chapter 12:
Informal evening wear.

Chapter 13:
Casual and weekend wear.

Chapter 14:
Interview Attire:  The Importance of the Suit.

Chapter 15:
Accessories from head to toe: Hair, Glasses, Jewelry, 




            Silk Pocket Scarf, Handkerchief, Silk Scarf, Top Coat, 




            Raincoat, Umbrella, Belts, Hosiery, etc.

Chapter 16:
Travel wardrobes and luggage. 







             (Domestic and International)

Chapter 17:
Personal hygiene including hair and nail care, 





            recreation, and weight control.

Chapter 18:
Wardrobe care and cleaning.

Chapter 19:
“Personal Lifestyle Wardrobe Analysis” 






             (Also, See Appendix A.) 



“Wardrobe Acquisition Plan” 



  (Also, See Appendix B.)

Chapter 20:
Open Forum.  Time For Your Questions 






            Concerning Any Topic! (900) 555-5555

Flyleaf:
“POWER DRESSING FOR BUSINESS AND PROFESSIONAL MEN AND WOMEN” 

by Woodie H. Thomas, III, Ph.D., Esq.
 
    The author worked his way through several universities over ten (10) years to earn a B.A., J.D. and a Ph.D. because of his passion for education, law and politics.  During this period, his primary mode of dress was jeans and tennis shoes.  This trial attorney, educator, public speaker, and talk show host was determined not only to learn the art of being a trial lawyer, but to learn the art of how to dress to impress in the courtroom, for business and social occasions.  The author learned the principals of color coordination and fit with classic clothing styles that never go out of fashion.  This is the science of individual power dressing for success in any context by understanding your body type, skin color, fit, color coordination and fashion whether the event is for business, professional or social occasions. 
 
“The essence of elegance is simplicity.”
 
     The fact is that to the people you meet and deal with everyday, day in and day out, nights and weekends included…
 
“You Are What Your Wear”.
 
    “Power Dressing” is a concept of visual communication whereby a person enhances self-esteem and self-confidence that projects an image with their personal appearance in properly fitted, color coordinated, classic clothing styles that the person has the present capacity to effectively negotiate any business, professional or social situation.
 
    “It’s neither the designer label in your clothiers, nor where you buy them, nor how much you pay for them, but how your clothes fit, how you color-coordinate them, and how you wear them that makes the difference in appearance from being dressed, well dressed, and very well dressed.”
APPENDIX “A”

“PERSONAL LIFESTYLE WARDROBE ANALYSIS”

1. Solid Color Suit. Solid Color Shirt. Solid Color Tie.

2. Solid Color Suit. Solid Color Shirt. Patterned Tie.


One Color in the Pattern Matches the Suit and One Color Matches the Shirt.

3. Solid Color Suit. Striped Shirt. Solid Color Tie.


The Solid Color Tie is the Same Color as the Stripe or the Same Color of the Suit. 

4. Striped or Patterned Suit. Solid Color Shirt. Solid Color Tie.


The Shirt and Tie Bring Out The Color in the Pattern of the Suit.

APPENDIX “B”

“WARDROBE ACQUISITION PLAN”

Starter Wardrobe

Business/Professional Suite Attire (Men and Women). Your first two suits.

1.) Navy or Dark Blue – Daytime Business and the best suit for special occasion business, and evening social occasions.

2.) Charcoal or Dark Gray (Oxford) – Number one best overall daytime business suit.


Fabrics for the navy or gray suits:


A. Flannel or Tweed – Winter Weight Fabric.


or


B. Worsted Wool – Light Weight. Year around tropical weight fabric.
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· Dressing the Man : Mastering the Art of Permanent Fashion by Alan Flusser 
· Fred Astaire Style by G. Bruce Boyer 
· The Indispensable Guide to Classic Men's Clothing by Christopher Sulavik 
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