
POWER DRESSING
FOR

EXECUTIVE AND PROFESSIONAL

MEN AND WOMEN
“You Never Get A Second Chance

To Make A First Impression.”

· Will Rogers
C u s t o m  I m a g e C o n s u l t a n t s

(Seminars & Clothier)

“POWER DRESSING”

SEMINARS
PHILOSOPHY


The fact is that to the people you meet and deal with everyday, day in and day out, nights and weekends included…

“You Are What You Wear.”
INTRODUCTION


93% of your first impression is based solely on your nonverbal appearance and how you act.  Only 7% of a first impression is verbal, that is, what you say.  In other words, people believe what they see not what they hear.  (Learning International, a subsidiary of Xerox Corporation, 1965.)

Time Requirements

Seminars:
Individual Image Consultation:

2 to 2 1/2 Hrs.

Power Dressing Seminars:

30 Minute Business Information Seminar (BIS)

3 to 3 1/2 Hrs.

1 to 1 1/2 Hrs.

Power Dressing Seminar And Applications Workshop:

6 Hrs.

Purpose

Do you want to change your image that will dramatically advance your career, improve the image of your corporation, business or professional practice, add prestige your social standing, make you feel better about yourself giving you more self-confidence during the process of learning the enjoyment of wearing all types of clothing attire for any situation?

POWER DRESSING

SEMINARS

(3 Hours)
1:45 – 2:00
Meet and Greet Time.

2:00 – 2:05
Introductions: Dr. Woodie Thomas

2:05 – 2:15
The Importance of Appearance!



Do You Want To Be More Attractive, More Socially Accepted, And



Project An Image of Success?
2:15 – 2:20
The “Power Dressing” Concept.

2:20 – 2:25
The Problems Obtaining Appropriate Appearance.  Fashion Designers, Fashion



Magazines, Image Consultants, Sales Clerks, Do Women Dress Men For Failure?,



And Appearance Syndromes.

2:25 – 2:50
The Solutions To Successful Appearance; The Seven Golden Rules.



1.)
The Picture and Frame Concept.



2.)
The Precise Color Concept.



3.)
The Distinctive Color Contrast Concept.



4.)
The “Fit” and Fashion Concept.



5.)
The Color-Coordinated Accessory Concept.



6.)
The Modular Concept:




A.
“Personal Wardrobe Analysis”



7.)
The Modular Concept:




B.
“Wardrobe Acquisition Plan”
2:50 – 2:55
The Professional Approach to Appearance: The Image Consultant.

2:55 – 3:10
Break.

( 2 )

3:10 – 3:15
“The Lifestyle Wardrobe” & “Personal Wardrobe Analysis”

3:15 – 3:20
The Suit As The Picture Frame.

3:25 – 3:30
Men: The Shirt And Tie As the Picture.



Women: The Blouse With or Without A Silk Scarf as The Picture.

3:30 – 3:35
How To Buy Tailor-made vs. Ready-made.

3:35 – 3:45
Men: How To Buy, And Tie A Tie Perfectly Every Time.



Women: How To Buy, And Tie A Silk Scarf.

3:45 – 3:50
Special Occasion Daytime and Evening Business Attire.

3:50 – 3:55
Informal Evening Wear.

3:55 – 4:00
Casual Weekend Wear.

4:00 – 4:15
Break

4:15 – 4:20
Interview Attire:  The Importance of the Suit.

4:20 – 4:25
Accessories From Head to Toe:



Hair, Glasses, Jewelry, Silk Pocket Scarf, Handkerchief, Silk Scarf, Top Coat,



Raincoat, Umbrella, Belts, Hosiery, etc.

4:25 – 4:30
Travel Wardrobes and Luggage. (Domestic and International)

4:30 – 4:35
Personal Hygiene Including Hair and Nail Care, Recreation, and Weight Control.

4:35 – 4:40
Wardrobe Care and Cleaning.

4:40 – 4:45
“The Personal Lifestyle Wardrobe” & “Wardrobe Acquisition Plan”

4:45 – 5:00
Open Forum.  Time For Your Questions Concerning Any Topic!

5:00

GIFT CERTIFICATE ANNOUNCEMENT!

Do you want to change your image which will dramatically advance your career, improve your social life, and give yourself more self-esteem in the process?

DRESS UP

Three things happen when you dress up:



1.)
You immediately change your attitude about yourself every time you put different clothes on which are appropriate for the occasion. If you look good, you feel good.



2.)
Your clothing cues people about who you are and how you feel about yourself.



3.)
Most importantly, people will respond appropriately to you according to how you’re dressed.


Clothing covers 90% of our bodies.  We wear clothes that are important to our business, professional or social success 8 to 16 a day or longer.  We all must learn to understand what our clothes say about us.

Agenda:
1.)
The Importance of Appearance.



2.)
The Power Dressing Concept.



3.)
The Problems Obtaining Appropriate Appearance.



4.)
The Solutions to Obtaining Appropriate Appearance.





a.
The Travel Wardrobe.





b.
The Interview Wardrobe.



5.)
The Professional Approach to Appearance: The Image Consultant.

( 1. )
The Importance of Appropriate Appearance

93% of your first impression is based solely on your nonverbal appearance and how you act.  Only 7% of a first impression is verbal, that is, what you say.  In other words, people believe what they see, not what they hear.  (Learning International, a subsidiary of Xerox Corporation, 1965.)


The fact is that to the people you meet and deal with everyday, day in and day out, nights and weekends included…

“YOU ARE WHAT YOU WEAR”

Whenever you step into a room, you are judged on your appearance.  Even though no one in that room knows you or has seen you before, they will all, consciously or unconsciously, make at least ten decisions about you based solely on your appearance.


In essence, your visual presentation communicates a story about you!
BIS-2
( 2. )

T h e  I m p o r t a n c e  o f  A p p e a r a n c e
· Your Level of Confidence.

· Your Level of Success.

· Your Economic Level.

· Your Educational Level.

· Your Cultural Heritage.

· Your Sexuality.

· Your Level of Sophistication.

· Your Moral Character, (Honesty, Integrity and Sincerity)













BIS-2


We are preconditioned by our culture to react to a person’s appearance, their manner, and their speech.  Therefore, the clothing we wear is an integral part of our environment.  Without any question whatsoever, the way we dress has a remarkable impact on the people who we meet professionally or socially and without any doubt, how they treat us.

BIS-3

( 3. )


“Only a fool would not judge by appearance.”







Oscar Wilde


“Intellect is to emotion as our clothes are to our bodies: . . .”







Alfred North Whitehead


“Dress . . . gives one the outward sign from which people in general can, 


and often do, judge upon the inward state of mind and feelings of a person;


for this they can see while the other they cannot see.  On that account, clothes


are of particular importance, particularly to persons of high rank.”







  Great Britain’s Queen Mother Mary







  from a letter to her son







  His Royal Highness, Edward Prince of Wales
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Everything you wear, or don’t wear, from head to toe, says something about who you are as a person.  No matter how competent articulate, and personably you are, the reality is that clothes are an outward expression of your inner state of mind.


Those who understand are more likely to emerge as a leader, a winner, and a success.  If you don’t look the part, people, people will not respond to you accordingly. Even if you are capable at what you do, if you don’t look the part, the odds are you won’t get the part easily or not at all because your peers, clients or even friends won’t see you playing the part.


Obviously, if you are capable at what you do you will eventually make it, despite of the fact that you’re not in the very well dressed category. However, by not learning to dress appropriately for the occasion, it has been compared to the equivalent of carrying a 100 lb. Bag of sand uphill.


When you look successful and well educated, you will receive preferential treatment in almost every social, business, or professional encounter.  The good news is, that with a little money and effort, any man or woman can easily create the look of success by using the “Power Dressing” concepts.

BIS-4

T h e “ P o w e r  D r e s s i n g “  C o n c e p t

“Power Dressing” is a concept of visual communication, whereby a person enhances self-esteem and projects an image by their appearance in color coordinated, classic clothing styles, that the person has the present capacity to effectively negotiate any business, professional or social situation.

GOAL

A well planned, precisely color coordinated wardrobe, that fits properly, for all occasions.


“A well dressed man (or woman) is no accident.”








-Oscar Wilde


This low key, sophisticated, distinctive, class image for the office, special occasion business, formal social occasions, recreation, and casual events is called

“Understated Elegance”
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The Problems Obtaining Appropriate Appearance.
BIS-5


No matter what the substance is of the person, a person’s class rating is diminished w/o the appurtenances of class.  Career, income, and social status are determined by your competence, and the personal image you project in appearance, in manner, and in speech.  We have established, without any doubt whatsoever, the fact that the image projected by the clothes you wear, and the way you wear them, affects the way other people perceive and respond to you.  The need for information on this subject is great because it is an area almost completely lacking by both the buyer and seller.


Even if you have the intelligence, the motivation, and the personality to become a high achiever, realize the need, as either an executive or professional person, to project the image that reflects your competence.


Consider the fact that actors are dressed by highly paid professionals to project the image suited to the character that they play.  In exactly the same way, you must either dress for the role you now play or the role you hope to play in your career and in social occasions.  If you do not have the appearance of either a potential or successful executive or professional person, it may not occur to the other person you really are one or that you have what it takes to be one.

( 5. )

T h e  P r o b l e m s  O b t a i n i n g  A p p r o p r i a t e  A p p e a r a n c e




1.)
Fashion Designers.





2.)
Fashion Magazines.





3.)
Image Consultants.





4.)
Sales Clerks.





5.)
Regional, Ethnic, and Socio-Economic Backgrounds.





6.)
65% of All Menswear Is Purchased by Women.





7.)
Syndromes:





a.
“I hate to shop because it’s tedious and time consuming.”





b.
“I couldn’t care less what I look like.”
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The class image cannot be obtained unless you make a concerted effort.  To improve your image, you must make the effort to realize that a fundamental change in perception about clothing is needed; understand the importance to upgrade your appearance, and, if needed, your communication skills.  If you want people to take you seriously, you must take appropriate dress seriously.  The fact is that the more serious you take your appearance, the more serious people will take you.  The image you project is what you will get mirrored back to you in the behavior of others.


Is creating the “Power Dressing” wardrobe expensive and complicated?  YES, if you don’t follow the guidelines set forth in this seminar, complete the “Personal Lifestyle Wardrobe Analysis” and develop a financially sound “Wardrobe Acquisition Plan”.


The basic rules used to color coordinate your wardrobe and get the fit you seek for the office, special occasion business, dress up social occasions, and casual weekends is an exciting common sense approach which doesn’t inhibit your sense of personal taste and style.  It is very important to know the seven basic rules thoroughly.  If you know them precisely as outlined, you will always look as good as you can possibly look, in any type of clothing, for any occasion.

BIS-6-14

( 6. )

“It’s neither the designer label in your clothes, nor where you buy them, nor how much you pay for them, but how your clothes fit, how you color-coordinate them, and how you wear them that makes the difference in appearance between being dressed, well dressed, and very well dressed.”






-Dr. Woodie Thomas

“You will see all the elements of our secrets.   The conclusion will be yours to draw.  We can help you learn it, but not to accept it.  The sight, the knowledge, and the acceptance must be yours.”






-Ayn Rand






 Atlas Shrugged
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T h e  S o l u t i o n s  T o  A p p r o p r i a t e  A p p e a r a n c e
G O L D E N     R U L E

No. 1

The Frame and Picture Concept

Wear Either Plain Solid Colors or

Plain Solid Colors and ONE Pattern.

Men:  Wear Either Plain Solids or

Plain Solids and Only ONE Pattern

With the Suit, Shirt, and Tie Ensemble.

Women:  Wear Either All Plain Solids

Or All Plain Solids and Only ONE Pattern

With the Skirted Suit and Blouse Ensemble.

Career Dressing:      Seriousness Of Purpose!

The Executives and Professionals Uniform

- - -

ULTIMATE GOAL:   To Create The Timeless Look of Class:

“Understated Elegance”

The Essence of Elegance Is Simplicity!













BIS-7

G O L D E N  R U L E

No. 2

The Precise Color Concept

Wear A Base Color And An Accent Color.

Men:   Wear A Base Color, Which Is Always the Suit, 

With an Accent Color, Which Is Always the Shirt and/or Tie.

Women:  Wear A Base Color, Which Is Always the Skirted Suit, 

With An Accent Color, Which Is Always The Blouse (and Scarf).







- - -

COLOR
Monochromatic

Bichromatic







- - -

COLOR ANALYSIS






1.)
Eye Color.






2.)
Hair Color.






3.)
Skin Tone.

Summer, Fall, Winter, Spring
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G O L D E N  R U L E

No. 3
The Distinctive Color Contrast Concept

Wear Dark to Light and Light to Dark.

Men: Wear A Balance Between Either A Dark Base Color Suit

With A Lighter Color Shirt (and Tie) Or A Light Color Suit With

A Darker Color Shirt (and Tie).

Women:  Wear A Balance Between Either A Dark Base Color Skirted Suit

With A Lighter Color Blouse (And Scarf) Or A Light Colored Skirted Suit

With A Darker Color Blouse (and Scarf).







- - - 

The Custom Shop Knot







- - - 


Thompson, Bobbie Jean, Scarf Typing Magic, Image Industry Publications,


10 Bay Street Landing, Suite 7F, Staten Island, NY 10301 ($6.95 + $2.50 = $9.45)


(718) 273-3229.
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G O L D E N  R U L E

No. 4
The “FIT” And Fashion Concept

Buy Fit Not Fashion.







- - - 

“The fashion wears out more apparel than the man.”









-William Shakespeare







- - - 

Ready-made vs. Tailor – made

Fit, Fabrics, And Design Detail

Life of Garments Three To Five Times!

Men:
FIT The Shirt Collar



Women:  Buy FIT Not Fashion

To Four Definite Dimensions:


Unless The Fashion Fits.


1.
Collar Size (1/4”).


Choose From A Variety of Classic


2.
Collar Back Height (4).

Styles Tailored To Your Individual


3.
Collar Front Height.


Measurements With Skirted Suits,


4.
Color Style (5).


Blouses, Sport Coats, Skirts, and Slacks.
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G O L D E N  R U L E

No. 5

The Color-Coordinated Accessory Concept.

Wear Only Color-Coordinated Accessories Which

Improve Your Overall Image From Head to Toe.







- - - 

“The Timeless Look of Class for Women.”
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G O L D E N  R U L E

No. 6

The Modular Concept

The PLAN To Put It All Together!

(Mix And Match Components)

A.   “Personal Lifestyle Wardrobe Analysis”





Wear A Well Planned, Color Coordinated





Wardrobe That Fits With Proper Accessories





For All Seasons And All Occasions By 





Closet Organization.



1.)
Season




3.)
Color Coordination



2.)
Occasion



4.)
Modular Ensembles







- - - 

“NEED ANALYSIS”


1.)
Daytime Business



4.)
Formal Evening Attire


2.)
Special Occasion Business


5.)
Casual Weekend Wear


3.)
Casual Evening Wear



6.)
Recreation Wear







- - - 

“A well-dressed man (or woman) is no accident.”









-Oscar Wilde
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G O L D E N  R U L E

No. 7
The PLAN To Put It All Together!

(Mix And Match Components)





B.
“Wardrobe Acquisition Plan”





Acquire A Wardrobe With Accessories





According To A Monthly Purchase Plan





Setting Forth Items In Order Of Priority





And According To Multiple Use.







- - -

“Costly thy habit as thy purse can buy,

But not express’d in fancy: Rich, not gaudy,

For the apparel oft proclaims the man.”









-William Shakespeare









  HAMLET, Act I, Scene III







- - -



a.
Starter Wardrobe


c.
Complete Wardrobe



b.
Basic Wardrobe


d.
Extensive Wardrobe
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S E V E N  G O L D E N  R U L E S

S U M M A R Y


1.)
Plain Solid Colors Or Plain Solid Colors And ONE Pattern.



2.)
Base Color/Accent Color.



3.)
Dark/Light And Light/Dark.



4.)
Buy Fit Not Fashion Unless The Fashion Fits.



5.)
Color Coordinated Accessories.



6.)
“Personal Lifestyle Wardrobe Analysis”



7.)
“Wardrobe Acquisition Plan”
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The Professional Approach To Appearance:

The Image Consultant


Fashion as a matter of style is an art form.  However, fashion is also a science where we measure the conscious and unconscious attitudes toward the way we dress and how our clothes affect our daily lives in business, professional, and social situations.



As an expert in clothing through education, knowledge, experience, and skill, I’m a professional in the art and science of successful dressing and appearance.  As a professional image consultant, I have made a capital commitment and a career decision dealing with image.  As a specialist, I want to protect your appearance because I want to cultivate a long term relationship with you as a client.  I am an expert who is here to serve you the same way as your accountant, doctor, lawyer, dentist, or stockbroker.



What does an “Image Consultant” do?  As any professional I make appointments for “Client Consultations” on either a short term or long term basis with individuals, businesses, corporations, and professional groups.

( 7. )



The image consultant conducts an “Appearance Consultation” which leads to a “Personal Lifestyle Wardrobe Analysis” or, in other words, a study of your appearance and current wardrobe.  During the consultation, a complete study is made of your physical characteristics, color analysis, measurements, career and social goals.



After this consultation, recommendations are made for additional services, if any, and through the “Wardrobe Acquisition Plan”, to determine what additional clothing is needed to fulfill your goals.



An Image Consultant can help you look more successful, honest, sincere, fatherly, professional, sensual, sell more product or service, or overcome detrimental physical characteristics to name a few.  The techniques used have been researched and successfully applied to national political figures of both parties, V.I.P. executives of leading corporations, diplomats, foreign executives seeking to do business in the United States, television personalities, sales representatives, stockbrokers, lawyers, bankers, professional associations, and private individuals from all walks of life.  The bottom line is that the Image Consultant creates an image that draws people to you and makes you more effective in dealing with others.

( 8. )



Many men and some women make it a point of pride not to be overly concerned with appearance . . . , and it shows.  They miss out on the pleasures that come from planning and cultivating a wardrobe which expresses their individual taste and style.  We teach you how to have fun with your clothes and enjoy wearing them.  If you have paid little attention to your wardrobe attire up to now or you haven’t particularly enjoyed clothing you may feel a little self-conscious at first when adopting a new sense of personal style with these “Power Dressing” concepts.  However, that feeling is fleeting.  You will soon discovery yourself enjoying the positive responses from everyone around you.  You will find a new sense of self-confidence and genuine pleasure in the kinds of clothing you wear.  Keep in mind that self-esteem and clothes go hand in hand.


Everyone always wants to know the “Return On Investment” and whether its worth the time, money, and effort to create the executive and professional look of understated elegance.  The fact is that we can measure the return on investment through the positive changes which will occur in at least eight different ways as follows:

BIS-15

( 9. )

The Professional Approach To Appearance:

The Image Consultant
Return On Investment (ROI)


1.)
Improved Self-Confidence And Self-Esteem.



2.)
Improved Social Acceptance.



3.)
Improved Personal Image To Colleagues and Peers.



4.)
Improved Image Of The Business Or Practice.



5.)
Improved Prestige Helps In Negotiation Skills In Business Or




Professional Life and Social Situations.



6.)
Improved Sales, The Attraction Of New Clients or A Promotion.



7.)
Improved Profits.



8.)
Improved Chances for Career Advancement and Social Standing




For Personal Fulfillment.
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As you can see, the return on investment in all aspects of your life, make the time, the money, and the effort a relatively small price to pay for a successful appearance.  How much do you spend on clothing each year:  $2,000, 3,000, or more?  Try adding up the total cost of the suits, shirts, blouses, sport coats, slacks, shoes, ties, and jewelry you have purchased.  How many things didn’t quite make its way into your regular wardrobe rotation and just sits in your closet?



You may have a lovely home, drive a nice car, have a good education, or enjoy a very nice income, but, unfortunately, you are what you wear.  Most people will never see your home, your car, or your diploma.  Your appearance is probably how you will be judged by over 90% of the people you meet.

BIS-16

( 10. )

Individual Consultations, Seminars, And Workshops:



1.
Personal Appearance Consultations.





a.
Personal Shopper Service.





b.
Personal Buyer Service.




2.
Seminar Consultations.




3.
Applications Workshops.




4.
800 Electronic Consultation Service.







- - -

Home, Office, Convention and Meeting Sites

FIT, Fabric, and Design Details

S A V E   Y O U R   M O N E Y






- - -

“ C u s t o m e r   R e f e r r a l   P r o g r a m “






- - -

Never Underestimate The Power of Image!







- - -

“You Never Get A Second Chance

To Make A First Impression.”









-Will Rogers
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INDEX

OF

CUSTOM SERVICES

(Men & Women)

1.)
Color Consultant.


a.
Clothes.


b.
Make-up.

2.)
Personal Lifestyle Wardrobe Analysis (Three Hour Closet Update and Reorganization).

3.)
Wardrobe Acquisition Plan.  (Items Needed to Complete Starter, Basic, Complete, Extensive Lifestyle Wardrobe on a Budget Over Time.)

4.)
Custom Clothing By Appointment.  (Men’s & Women’s Suits, Slacks, Skirts, Sport Coats, Shirts, and Blouses.)

5.)
Personal Attention Details.  (Study of Hair Color, Hair Style(s), Nails, Body Type, Glasses, Skin Tone Analysis, etc.).

6.)
Weight Control, Exercise and Nutrition.  (Kinetics).

7.)
Communication (Verbal & Nonverbal Public Speaking Skill Development.).

8.)
Etiquette (Personal, Business, International, Stationery).

9.)
Personal Shopper Service.  (We help you shop.).

10.)
Personal Buyer Service.   (We shop for you.).

11.)
Stress Management (Personal Life/Office).

12.)
800 Electronic Service (Follow-up).

Wagenvoord, James; St. Aubyn, Fiona, ClothesCare, A Wallaby Book, Pocket Books, New York, 1985.

Fabrics, clothes brushing brushing, folding & Storing clothes, suit case packing, shoe & leather care, spot & stain removal, laundry & dry cleaning, ironing and pressing, and emergency repairs.
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